


Tools for 
Communication 

Montana FWP’s Bear 
Aware Month



Goals
• Raise “Bear Awareness” in Montana
• Provide opportunities for learning about bears and bear 

safety/conflict prevention skills
• Focused efforts in the connectivity areas between ecosystems



Audiences-There are many!

• General public
• School-aged children, especially focused around Montana Wild’s 

programs in Helena
• Residents and visitors
• Recreationists of many kinds
• Hunters
• Livestock producers



Tools
• Digital ads
• Paid emails
• Coasters, stickers, koozies
• Online bear quiz and contest
• Billboards
• Radio ads
• Website



Tools

• Governor’s Proclamation
• Social Media
• Event promotion
• Press releases
• Sharing with partners-planning meeting
• Media interviews



Videos



Bear Aware Events



Located in communities between ecosystems

• Billings
• Missoula
• Florence
• Helena
• Lewistown
• Shelby

Plus Regional Kickoff 
events (7)

Full MT Wild schedule 
of events



Bear Spray Giveaways

• Over 125 bear spray cans 
given away to newly trained 
participants





Printed 
materials



Social Media

Instagram:

11 posts, 8,300+ likes

Facebook: 

99 Posts across all regions and MTWILD



Evaluation
1300+ direct public contacts

Nearly 800,000 via social media promotions

2.3 million via paid advertising

265,000 via radio ads

110,000 via email marketing

4,500 entered the giveaway and took the 
bear aware quiz

---------



• Know your audience
• Meet them where they are and seek to understand their 

needs
• Measure your work
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